Patient Story Abstracts
I climbed out of my tent, ran to the top of the ridge, looked out over the sea, and shouted to the sky “I made it! I’m alive!” 

David Ambrose is probably best known as director of Beyond The Border, the international storytelling festival he helped found nearly 25 years ago. 

Shortly after the 2014 festival, and much to his surprise, he had a heart attack. He hadn’t thought of himself as the sort of person who would have a heart attack. Nor was the heart attack experience at all what he’d imagined. Suddenly he found himself in a world about which he knew very little, in a category he hadn’t expected. 

The following summer, he was told he now needed major heart surgery – another new experience. 

In this presentation, David talks about these experiences, the journey he found himself on, and some of the things he learned along the way.  

Tim Hunt Abstract

Making Every Voice matter in Health and Social Care:

Care Opinion (formerly Patient Opinion) is an independent, not for profit social enterprise which runs an award winning website, harnessing the power of the web to carry the stories of patients, carers and service users into the heart of health and social care.  We make it safe, simple and effective for people to give feedback about their care and for services to respond and make use of the feedback for service improvement.  Care Opinion operates across the UK, Ireland and Australia.  

“The site has allowed me to dialogue about my complaints in a constructive way” says a mental health service user about sharing their stories on the site whilst feedback from the quality directorate at the Scottish government included, “Patient Opinion provides us with the means to capture feedback, to demonstrate through actions how important it is to continuous quality improvement and to ultimately connect health and care professionals with their values”.

Stories from the public about their healthcare experiences are carefully moderated, published on the website and sent through to the staff who need to listen to and act on their feedback.  Care Opinion tries to use these “gifts” of experience to transform health and care services.  We do this by finding innovative ways to connect patients with staff.

Find out how this works, plus the challenges and the opportunities of making this commitment to openness and transparency in todays public services.

The Village Storytelling Centre

Abstract for Storytelling for Health Conference 2017

Supporting Person-Centred Care 

The Village Storytelling Centre is developing a strong track record in supporting NHS and social care staff to use storytelling to develop a greater understanding of the individuals that their work supports and of the personal narratives that influence them and their colleagues in the care context. 

Following a short presentation about the range of work we undertake in this area – with patients, clinical staff and support staff across diverse medical fields - we will deliver an interactive session to allow participants to try out the techniques for themselves. Depending on the audience, this will either give them new skills to take back to their colleagues in a healthcare setting or to use as storytellers with people they work with. 

The session, which showcases the way that we work with health and social care professionals to improve care, will involve working with real examples of patient experiences (taken from the Patient Opinion website https://www.patientopinion.org.uk/). Participants will learn a number of techniques to create characters and fictional perspectives that highlight how positive changes can be achieved healthcare settings. The session uses storytelling to help healthcare practitioners look holistically at the people they are supporting, seeing them not just as a diagnosis but as a whole person. This encourages strengths-based and person-centred practice, two of the key policy-drivers in healthcare in Scotland. It also encourages them to explore the emotions and pressures that influence their own practice and consider what they need to feel more supported to work to their full potential. 

Duncan West

Our approach is to focus on telling the story of the treatment experience and to use this to provide the necessary information, support and reassurance to enable patients and their healthcare providers achieve their treatment goals. Rather than providing a catalogue of facts/information sheets, we believe that delivering a strong narrative illustrated with patient stories offering experiential learning about the treatment journey and what to expect, provides the necessary context and relevance to help alleviate many of the fears or concerns that all too often prevent patients from taking their medicines effectively. It allows patients to become activated and more engaged in their treatment and there is a strong body of evidence to suggest that if you can achieve this there are multiple positive consequences, such as improved treatment adherence and persistence, greater likelihood of seeking medical attention when necessary, reduced treatment-related costs and ultimately improved clinical outcomes.

We have implemented this model in multiple disease areas, such as metastatic melanoma, chronic hepatitis C, and chronic lymphocytic leukaemia. We have even employed this approach within the context of improving adherence within clinical trials and we are currently collecting data to measure its effectiveness.

Kimberley Littlemore Abstract
I was reading an article one morning on Facebook by an American media commentator and innovator called Joshua Topolsky.  Here are some extracts:
“Video will not save your media business. Nor will bots, newsletters, a “morning briefing” app, a “lean back” iPad experience, Slack integration, a Snapchat channel, or a great partnership with Twitter…

…. the best and most important things the media has ever made were not made to reach the most people — they were made to reach the right people.
Compelling voices and stories, real and raw talent, new ideas that actually serve or delight an audience…; these are things that matter in the next age of media…. “

NHS Wales is collaborating with a digital media company to create film content to prescribe to people living with chronic disease.  The aim?  To drive behavioural change.  
How are we doing it?  By “delighting our audience, sharing compelling voices and stories, new ideas and real talent.” 
Come to our session today and learn about ways to grab the attention of hard-to-reach audiences, see how we are working to engage people with the holy grail of self-management at a time when resources are limited and demand is ever rising. 

“These are things that matter in the next age of media”

Dr Naomi Sunderland (Griffith University, Brisbane) and Nicole Matthews (Macquarie University, Sydney) 

Theorising practice: How does listening shape storytelling practice and advocacy?

In this presentation we share some of the lessons emerging from research for our book Digital Storytelling in Health and Social Care: Listening to marginalised voices (Routledge, 2017).  Personal stories are increasingly being used to inform service improvement, professional education and policy making in health. In talking to people whose job it is to collect, share and frame these stories for these purposes we heard a range of ways of making personal stories “listenable”, as well as much reflection about the ethical and institutional challenges of ensuring stories come to be heard and used – rather than being resisted or ignored - without losing the storyteller’s voice and message.  In this session, we will open up a space for considering how the way stories will be listened to and used might shape approaches to recording the voices of storytellers.  

